3asiBKa Ha NpeaoCTaBJ/IeHUE
YCJIYT 0 YYACTHIO B BBICTABOYHO-IPMAPOYHOM MepPONPHATHH / OU3HeC-MHUCCHH

[Tpomry mpUHATH HACTOSIIIYIO 3asIBKY Ha MPEAOCTABICHHUE YCIYT M0 YYaCTHIO B BBICTABOYHO-
spmapounoM meponpusitiun «BUYBRAND FRANCHISE MARKET-2021»

Cyo0bekt | Lens Cpoxu HaumenoBanue | [Ipemnaraemeie nis | ®UO,

PO BBICTABKU/ | MIPOBEJCHUS | 3asIBUTEIISI NIPOJIBIKCHHUS B JIOJDKHOCTD U

BBICTaBKU/ | OM3HEC- BBICTABKH/ (MHH/OI'PH, paMKax BBICTAaBKH/ | KOHTAKTHBIH

OuzHec- MHCCUH OuzHec- azapec OM3HEC-MUCCUH tenedoH

MHUCCUU MHUCCHHU MECTOHAXO0XACH | TOBaphI (paboTHI, IpeACTaBUTe
Ysl) YCIIYTH) JIs1 3asIBUTEIIS

HO,Z[pO6HOC 000CHOBaHHE AKTYaJIbHOCTHU Y4aCTHUSA B BbICTABKC / OM3HEeC-MUCCUU

Hacrosmum noarBepkaaro, 4To

(naumenoBanue CMCIT)

— He SBISETCA KPEIWTHOM OpraHu3alMeil, CTPaxoBOW oOpraHuzanuerd (3a HCKIIOYCHHUEM
MOTPEOUTENHCKUX KOOMEPATUBOB), MHBECTHIIMOHHBIM (DOHIOM, HEroCyJapCTBEHHBIM IEHCHOHHBIM
¢doHI0M, TpOoPeCcCHOHANBHBIM YYACTHUKOM PBIHKA IIEHHBIX Oymar, JJoM0ap1oM;

— HE SABJAIOTCS YYaCTHUKOM COTJIALIEHUS O pa3Jielie PO yKIHH;

— He OCYIIECTBIISIET MPEANPUHIMATEIBCKYIO IeATEIBHOCTD B chepe HTOPHOTO On3Heca,

— HE HaxOJUTCS B MpOLENype KOHKYPCHOTO IPOU3BOACTBA (B OTHOIIEHUU MHIAMBHUAYaJIbHbBIX
MpearpuHUMaTeNel — B MpoLelype pealn3al UMYIIeCTBa TpaXkIaHWHA) U B MPOLECCE JTUKBUIAINH
WJIM PEOPTaHU3aLUH.

C ycnoBusmu Permamenta o mnpepocraBieHuu yciyr HekoMmmepueckol opraHu3anuu
«Anrtalickuil (OHA pa3BUTUS MaJOro MU CPEAHEro NpeANpPUHHUMATENHbCTBA» 110 HAIpPaBICHUIO
NesATenbHOCTH LleHTpa moaaepKku npeAnpruHUMATEIbCTBA O3HAKOMIIEH.

PykoBonurens
Oopranuzaiuu (JOIKHOCTh)

(mozanuce) (®.1.0. nonHOCTHIO)

M.IL " " 20 rojaa






